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FINDAWAY WORLD REDEFINES EASY LISTENING, LAUNCHES NEW, PRE-LOADED MUSIC PLAYAWAY® 

Ready-to-Go Music Content Offers Simple Functionality, Immediate Usability, and Security

Cleveland, OH – August 2, 2006 – Findaway World, a leading manufacturer of innovative digital audio formats, today announced that it has launched the first music Playaway, adding to their existing product offerings aimed at solving the complexities of digital technology.  The announcement was made at the National Association of Recording Merchandisers’ (NARM) annual convention held in Orlando, Florida.  

Playaway’s music content comes from recent partnerships including, Rhino Entertainment and Razor & Tie.  Music offerings available on Playaway through these partnerships include:

· KIDZ BOP To Go 1 & 2 – Over 40 tracks of hit songs sung by kids for kids™.  KIDZ BOP® is the top selling children’s audio series in the U.S.  

· The Definitive Collection – A collection of tracks from chart topping artists that defined music in the soul, rock and pop genres.  Artists include, Aretha Franklin, Ray Charles, Grandmaster Flash and many more.

Not an MP3 or CD player and not software, Playaway is the first pre-loaded digital audio content player.  Half the size of a deck of cards, Playaway is packaged with earphones, a lanyard and a standard AAA battery to allow for immediate listening.  Additionally, Playaway has a universal headphone jack that works with almost any type of headphone or mobility accessory.  

Because content is pre-loaded on an encoded chip, the music Playaway offers one of the most secure platforms for musical content.  Using clearly marked buttons, specifically designed for musical functionality, including shuffle and equalizer settings, Playaway gives listeners the optimal music experience, with fidelity equal to or greater than most downloads. 

“Technologically simple, Playaway offers consumers an alternative to complicated downloads, and comes with added player functionality to standard CDs,” said Blake Squires, Founder & Chief Development Officer, Findaway.  “We launched an extensive collection of audio book content this past holiday and we are excited for our music content debut this holiday.”  

About Findaway World:

Findaway World, a privately held company based in Cleveland, Ohio, is dedicated to delivering innovative, easy-to-use digital audio products to consumers who need them.  Their latest product, PLAYAWAY, is the first digital audio player of its kind, coming pre-loaded with premier content from leading publishers, authors, record labels, and artists.  Learn more about the company and the product at www.playawaydigital.com.
About Rhino Entertainment:

Based in Burbank, California, Warner Music Group's Rhino Entertainment serves as the central catalog development, licensing, soundtrack, and television marketing area for the corporation.  Rhino develops, markets, and promotes both audio and video products from the vast WMG catalog and through new productions with established artists.  The division is also responsible for licensing WMG's music for film, television, and video game uses, and for creating custom premium products.

About Razor & Tie:
New York-based Razor & Tie is one of the fastest growing independent entertainment companies in the United States.  Razor & Tie successfully sells audio and video products through traditional retail distribution, direct response television advertising and e-commerce based websites.  Founded by co-owners Cliff Chenfeld and Craig Balsam, Razor & Tie is a vertically-integrated company that encompasses a record label with major label distribution, a home video company, a media buying company, an experienced marketing, promotion and sales team, a direct marketing operation and a growing database of entertainment consumers.
